FIELD (BRAN D) G
CUIDELINES = g

%mr ﬁmw/e t6 all %mg} Mmrdwjm

———""-_-

ngofj C@laurf [45&72 ’/'la,rmf 73 517‘6‘/1'2717 aww/ S Mmd’z Mwmf

murchison
snire

VERSION 1.0 DEVELOPED BY IDENTITY PERTH NOVEMBER 2025




Who We Are ' INTRODUCTION

PLw/sJe note:
_

Onv Lrand i&{enhtq is much move tham a [070', v a hglme — ifs the
valunes thet drive wns, the ackions thet define us, the stories we tell

(£'s how we Communicete who we ave, both Visnally omd vevbally.
Ounv brand ia{eﬂ/f’i/tq is ouv face Yo the wovld.

[617 hlz-mq the Lire amd Cave 1o ée &O%SJS’ﬁ’Eﬂ/f’, we ensnve the Wo—w(d
sees the Muvchison Shive the same WY We d>. These 7%10/&(&0\25
have been dmd«»pzd 1o Ae/(p each one of ns ado—n? that /owmq.

Murchison Shire Brand Guidelines Developed by Identity Perth



Who We Are

L

o
e o

" :— :‘_T:H "-':‘rff‘# Ay *3:_;;,...."_1.1_ E
VI T :
A

F -

1‘:1 1’|f_i- e

- - £ -

3. ol o N A

= V'ﬁ.' r -;‘ W uu-i
£ r“\'#:'# _'\.J 2l %

A el Lol

F

s . . i [
; "_.:-.' e - _-'1 £t Ml ):H.

. :-::._ i " N i1 " " L -..“.,.d -" } ﬂ

""l..____'_ H__ (¥ - "- |

S B, - :

t_‘:-l"\-;‘ ﬁr"“ﬁ“: t._}.-_ . _._&r _:‘ |
S TN e
i 1—‘1' - " .t "". '7 — 3

x|
=I‘J-
-

T e O,

My il
« SRS e

g

e tw gt Nl i
Mg ol PR S R A tr"-'l'gl!.-r-.'



1.0

© 2025 MURCHISON.WA.GOV.AU

Who We Are

Murchison Shire Brand Guidelines

Out here, the land stretches further than the eye can see...and so do the stories.

Murchison isn’t a town. It’s something rarer. A place where people make
things happen, not because it’s easy, but because it matters.

We are a community of doers, thinkers and caretakers, shaped
by vast skies, red earth, and generations of resilience.

Where others might see remote, we see connected. To each other. To the land.
To every starlit sky and every sunrise worth waking up for.

Tourism, science, agriculture, art — it all happens here.
Not just around us, but because of us.

From outback adventures to world-class observatories, from food producing
stations to stargazing, Murchison is more than a destination. It’s a testament to
what happens when people live with purpose and place in mind.

Because in Murchison, we don’t just live in nature, we live for it.
We protect it, we work with it, and we celebrate it in everything we do.
It shapes our way of life, inspires our stories and guides our future.

It’s in our hands, in our hearts, and in every path we choose to walk.

(£'s in our nafuve.
A

INTRODUCTION

Developed by Identity Perth
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1.0

VERBAL
IDENTITY

VERBAL IDENTITY

DEFINITION

The words we use, and the stories we tell, create

an impression in people’s minds about The Murchison
Shire. We must choose our words with care, and aim for
consistency in our messaging and our tone. What we
say, and how we say it: that’s our verbal identity.

© 2025 MURCHISON.WA.GOV.AU Murchison Shire Brand Guidelines Developed by Identity Perth PO6
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© 2025 MURCHISON.WA.GOV.AU

Introduction

LET'S INTRODUCE
OURSELVES

We believe great things happen when people
feel a genuine connection — to place, to
purpose, and to each other.

Here in the Murchison, connection isn’t a
convenience — it’s a way of life. It’s forged
through open skies, shared stories, and the
kind of community that shows up when it
counts.

Murchison Shire Brand Guidelines

We move forward together with grit, with
generosity, and with a quiet pride in the land
that sustains us. This place isn’t defined by
boundaries on a map, but by the people who
breathe life into it every day.

So this is our welcome — to travellers, to
thinkers, to doers. Come and see what happens
when you follow the road a little further. When
you stop, take a breath, and see the world not
as it was, but as it could be.

Out here, yoU’ll find semething real. Because in
Murchison, connection comes naturally.

VERBAL IDENTITY

U
t heve, P
%’Zf Somethis vedl

Developed by Identity Perth
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1.0 Brand Foundations VERBAL IDENTITY

OUR BELIEF OUR VISION OUR PURPOSE
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© 2025 MURCHISON.WA.GOV.AU

Core Messaging

THE ESSENCE
OF MURCHISON

We need to be consistent in how we describe
Murchison. On socials, within proposals, in
conversations with media and collaborators,
everywhere.

That doesn’t mean memorising one
description by rote. But we do ask that you
review and understand our story. And when
relevant, feel free to cut and paste it.

Murchison Shire Brand Guidelines

FULL LENGTH (97 WORDS)

Out here, there’s no town, but there’s
a heartbeat. A community of people
who live with purpose, connected

by land, sky, and story. In Murchison,
things don’t just happen around us,
they happen because of us. From
station stays to stargazing, science to
tourism, it’s our way of life that brings
this place to life.

We don’t just live in nature, we live

for it. We work with it, protect it, and
share it. It shapes who we are and
how we move forward, together. It’s in
our hands, in our stories, and always,
In our nature.

VERBAL IDENTITY

CONCISE (28 WORDS)

In Murchison, connection runs deep
to land, to people, to purpose. What
happens here isn’t by chance. It’s in
our hands, our stories, and always,
In our nature.

Developed by Identity Perth
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1.0

© 2025 MURCHISON.WA.GOV.AU

Our Tagline

IT'S IN OUR

NATURE

For years, Murchison has been defined
by what it isn’t — no town, no shops, no
crowds. But we’ve always known that
what is here runs far deeper.

Murchison Shire Brand Guidelines

This is a place shaped by people who
work with the land, not against it.
Who protect what’s precious, share
what’s special, and welcome those
willing to venture a little further.

That’s why we’re introducing a new
message: “It’s in Our Nature.”

It speaks to more than just the
landscape — though the land is
unforgettable. It speaks to the
character of the people, the rhythm
of life, and the spirit that drives
everything we do.

VERBAL IDENTITY

This isn’t just about what happens
here, it’s about why it happens.
Because in Murchison, it’s not by
accident. It’s by nature — our nature.

More than a tagline, it’s a reflection
of who we are and how we move
forward — with care, with connection,
and always with country in mind.

d
character W

Developed by Identity Perth
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1.0

© 2025 MURCHISON.WA.GOV.AU

Tone of Voice

HOW WE

COMMUNICATE

We speak with warmth, clarity, and respect,
inviting people in, not talking over them.

Our tone is down-to-earth and thoughtful,
shaped by the rhythm of the land and

the people who live here. We aim to make
every message feel like a conversation —
open, honest, and easy to follow. Whether
we’re sharing a story, giving directions,

or welcoming visitors, our words reflect
the spirit of Murchison: calm, curious, and

quietly confident.

Murchison Shire Brand Guidelines

calm, curisus g

CLEAR

Make things clear and simple to
open up the conversation with
more people.

Choose simple expressions
over complex ones:

in addition to » and

in order to > to utilise » use

Avoid jargon unless you’re sure
your audience understands it

Aim for sentences no longer
than 15 - 20 words

Break up long paragraphs into
bite-sized pieces

CONFIDENT

We don’t claim to know
everything, but we’re
passionate and confident
about what we believe in.

Cut words that make us sound
unsure, or swap them out for
something definitive:

could > will

has potential to » promises to

Avoid fence-sitting:

Advocate for meaningful
communication by stating
opinions clearly and confidently

VERBAL IDENTITY

ENGAGING

We’re not one of those aloof
local governments. We’re all
about connecting with clients
on a personal level.

Instead of always focusing on
the technical details of what
we’ve done, explain how people
will benefit

For maximum impact, focus on
real-life stories from individuals

Use ‘you’, ‘we’, and ‘I’, and
contractions like ‘you’re’, ‘we’re’,
and ‘doesn’t’

Developed by Identity Perth
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1.0

VISUAL
IDENTITY

DEFINITION

Our visual identity assets consist of our logo, icon,
colour, imagery, video, graphics, diagram and drawing
styles, patterns, motion graphics and type. The way in
which these assets are used together enables people to
become familiar with who we are. When we combine our
verbal and visual identity, we call this our brand identity.

© 2025 MURCHISON.WA.GOV.AU Murchison Shire Brand Guidelines

VISUAL IDENTITY

Developed by Identity Perth
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Primary Logo o VISUAL IDENTITY

murchison
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1.0

BRAND TAGLINE

The Murchison Shire brand
tagline ‘Ancient land under
brilliant skies' remains in top-
level branded communications
(i.e existing website usage,
social media profiles, signage,

reports and official documents).

© 2025 MURCHISON.WA.GOV.AU

Logo & Region Tagline Lockup

=
C

Murchison Shire Brand Guidelines

murchisonshire

VISUAL IDENTITY

EVE

murchisonshire

Developed by Identity Perth
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1.0

TOURISM TAGLINE

In order for the brand toursim
narrative to be reinforced, a
logo and tourism tagline lockup
has been developed. As you
progress through this guide,
the usage will become more
evident.

This special circumstance
logo and tagline will allow the
Murchison Shire's tourism
efforts to stand on it's own

outside geo-tourism initiatives.

© 2025 MURCHISON.WA.GOV.AU

Logo & Tourism Tagline Lockup

Murchison Shire Brand Guidelines

A

murchisonshire

IT'S IN OUR NATURE

VISUAL IDENTITY

EVE

murchisonshire
IT'S IN OUR NATURE

Developed by Identity Perth
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1.0

lcon & Colour Ways

© 2025 MURCHISON.WA.GOV.AU

Murchison Shire Brand Guidelines

Nights sky 0

Foliage e

Rocks e

e Brilliant stars
e Low clouds

VISUAL IDENTITY

>

Developed by Identity Perth

PO19



1.0

RIVER

Pantone 145 C
C18 M45 Y100 K3
R203 G129 B41
#cb 8129

+20%

© 2025 MURCHISON.WA.GOV.AU

Murchison Shire Brand Guidelines

FOLIAGCE

Pantone 385 C
C47 M38 YO1 K20
R126 G121 B57

#/e793

+20% -20%

+20% -20%

Pantone 718 C
C17 M79 Y100 K5
R198 G85 B40
#c65528

ROCKS




1.0 Typography VISUAL IDENTITY

BRAND AND TOURISM HEADLINES

DREAMBOAT

BODY COPY TEXT SECONDARY HEADLINE TEXT & SUBHEADINGS

Basic Sans - Regular - que conse net et aut voloresed guam comnihi
cturibe rumqui dolessit ma ide nonsequam quatio quas conserio.
Rehenis aut eriosaerem. Ex elestrum et andem. Nem alignim perat.

BASIC SANS BOLD

Anis derspiendus in rest inctatu sdandebisque nusti corem quunt.

Tatur solorpore nusam voluptae corumen impelitae sam aut volupta
quibus nieni commo tem natus, cullabo ruptatur, quis dipsapel et des
pa dolor modis essitiunde ne velesti re ne sequate mporepe repudis
ut maio evenet vel molecatia volorit etur, quuntio te velecat est

arcipsustio dit hillupt aquidus maio et ulpa net atio. A%w463/ Sm,/t/f( AND g&{ MOM‘Q Cu VS‘f/Vg

SPECIALTY TEXT

© 2025 MURCHISON.WA.GOV.AU Murchison Shire Brand Guidelines Developed by Identity Perth PO21



1.0

PASTORAL PATTERN

These patterns are to be
featured in branded tourism
applications (i.e posters,
sighage, social media and
merchandise).

They are abstract in nature and
evoke a sense of the pastoral
growth that Murchison is
known for.

© 2025 MURCHISON.WA.GOV.AU

Patterns & Graphics

VISUAL IDENTITY

Murchison Shire Brand Guidelines

Developed by Identity Perth
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1.0

USING OUR
LOCOS

© 2025 MURCHISON.WA.GOV.AU Murchison Shire Brand Guidelines

VISUAL IDENTITY

Developed by Identity Perth
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1.0

© 2025 MURCHISON.WA.GOV.AU

Clear Space & Usage

CLEAR SPACE

The clear space defines the
absolute minimum amount of
white space around the logo.

The clear space surrounding the

logo must be 100% the scale
of the ‘X’ height and width as
defined in this diagram.

MINIMUM SIZE

As a rule, the logo should never
appear at a width less than 150
pixels or 40mm wide to ensure
legibility and identification.

The logo is measured from
the edge of the brandmark
‘M’ to the hard edge of the
‘Murchison’ text.

~ V-

—
LS

murchisonshire

_— — = — — — — — — — — — = = = = = -

150px width

Murchison Shire Brand Guidelines

1/2 X’ Width

murchisonshire

IT'S IN OUR NATURE

VISUAL IDENTITY

X’ Height & Width

Developed by Identity Perth
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1.0

© 2025 MURCHISON.WA.GOV.AU

Clear Space & Usage

CO-BADGING EXAMPLE A

This lockup is comprised of
the primary Murchison logo
and a supported company
or partner logo.

CO-BADGING EXAMPLE B

This lockup is comprised of the
primary logo, State Government
Crest and Tourism Western
Australia logo.

CO-BADGING EXAMPLE C

This lockup is comprised of the
primary logo, and a tourism
partner logo.

Murchison Shire Brand Guidelines

VISUAL IDENTITY

murchisonshire COMPANY LOGO
IT'S IN OUR NATURE : : : :

GOVERNMENT OF
WESTERN AUSTRALIA

_____

s - — 4

_____

IT'S IN OUR NATURE

murchisonshire

- - — |

Developed by Identity Perth
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1.0

© 2025 MURCHISON.WA.GOV.AU

Clear Space & Usage

PARTNERSHIPS,
COLLABORATIONS AND
SPONSORSHIPS

A series of logos have

been produced to define
the Murchison Shire brand
usage within partnerships or
collaborations.

These logos must be used with
the same considerations of
the clear space and minimum
size of the primary logos and
co-badging lockups as defined
earlier on page 26.

Murchison Shire Brand Guidelines

VISUAL IDENTITY

Sponsored by

murchisonshire

IT'S IN OUR NATURE

Sponsoring logo

Supported by

murchisonshire

IT'S IN OUR NATURE

Supporting logo

Supported by

murchisonshire

IT'S IN OUR NATURE

Gothen QA

Logo lockup example

Developed by Identity Perth P0O26



1.0

PHOTOCRAPHIC
IDENTITY

DEFINITION

We have multiple categories of photography for our
brand, each with it’s own purpose. Together, these
images tell a rich story about who we are, what we do,
and who we do it for. When we combine our visual and
image identity, we call this our photographic identity.

© 2025 MURCHISON.WA.GOV.AU Murchison Shire Brand Guidelines

VISUAL IDENTITY

Developed by Identity Perth
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1.0

FACES OF MURCHISON

This portrait style is considered
and quietly confident. While
more posed than candid, it’s
never stiff or formal. Each
image is carefully composed to
reflect the individual’s presence
and personality, with a natural
ease that feels true to them.

© 2025 MURCHISON.WA.GOV.AU

Photography Style

Murchison Shire Brand Guidelines
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1.0

NATURE OF MURCHISON

Photography should feel natural
and unposed — like glimpses
into real life. Candid, textured,
and rich with character, these
shots reflect the rhythm of

the region. Think more like film
photography or travel journaling
than polished campaigns. It’s
about capturing how it feels to
be here, not just what it looks

like.

© 2025 MURCHISON.WA.GOV.AU

Photography Style

Murchison Shire Brand Guidelines
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1.0

LET'S GET
SOCIAL'

© 2025 MURCHISON.WA.GOV.AU Murchison Shire Brand Guidelines

VISUAL IDENTITY

Developed by Identity Perth
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1.0

LINKEDIN PROFILES

Our social media profiles use
the brand icon and colours with
shire photography to maintain a
consistent brand visual style.

© 2025 MURCHISON.WA.GOV.AU

Social Media Profiles
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BRAND APPLICATIONS

Murchison Shire

It's iIn Our Nature.

Government Administration « Murchison, Western Australia
142 followers ¢ 11-50 employees

Follow

Shire Company Profile

Murchison Shire Brand Guidelines

View all employees

Bec Fogarty

Community Officer | Murchison Shire |
It’s in Our Nature

Murchison, Western Australia « 100+ connections

D o o

Shire Employee Profiles

Developed by Identity Perth
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1.0

FB & INSTAGRAM
PROFILES

Our social media profiles use
the brand icon and colours with
shire photography to maintain a
consistent brand visual style.

© 2025 MURCHISON.WA.GOV.AU

Social Media Profiles

\_

Murchison Shire

11K likes » 12K followers

Posts About Mentions Followers Photos Videos

Intro

In Murchison, connection runs deep — to land, to people, to
purpose. What happens here isn’t by chance. It’s in our hands, our

stories, and always, in our nature.

Page - Government Administration
PO Box 61 Mullewa WA, 6630

(08) 9963 7999

Facebook Profile

Murchison Shire Brand Guidelines

More

Posts

®

Olorat. Obis pa dollabo. Ebis es eaqui totat....see more

Murchison Shire
April 25 at 7.00AM

BRAND APPLICATIONS

murchisonshire

Follow

Murchison Shire
It’s in Our Nature

In Murchison, connection runs deep — to land, to people,

to purpose. What happens here isn’t by chance. It’s in our
hands, our stories, and always, in our nature.

www.murchison.wa.gov.au

Heritage Wildlife Events Astro People
1,054 7,270 530
posts followers following

WE LL CALL
YOU BACK...
WE RE BUSY

STARE AT
NATURE. NOT
A SCREEN

Instagram Profile

Developed by Identity Perth PO33



1.0

SOCIAL CAMPAIGNS

The Shire’s tourism social
campaigns are visually striking
and thoughtfully composed,
designed to evoke curiosity.

Taking inspiration from the
vintage ‘greetings from’
postcard style, these swipe
through tile social posts use a
‘tongue-in-cheek’ or less formal
headline to entice the audience
into the image and infomation
contained in the second tile.

Each post can highlight
different activities, attractions
and key tourism features of the
region. Captions and associated
text can push the viewers

to further resources or the
Murchison website for more.

© 2025 MURCHISON.WA.GOV.AU

Tourism Advertising

WE LL CALL
YOU BACK...
WE RE BUSY

MINER’S PATHWAY, SELF DRIVE TOUR

Instagram ‘Postcard’ Swipe Tiles

Murchison Shire Brand Guidelines

Live the prospecting spirit through the
Murchison’s gold rush days. Towns like Mount
Maganet, Cue, Meekatharra and Sandstone
rocketed to the forefront of WA’s gold boom!

Start planning your trip at

murchisonshire
IT'SIN OUR NATURE

PEACE GORGE, CUE

Instagram ‘Postcard’ Swipe Tiles

BRAND APPLICATIONS

Impressive opportunities exist to experience
geology and astronomy throughout the
Murchison Shire. The bright wide skies and
geological marvels offer adventure at every turn.

Start planning your trip at

murchisonshire

IT'SIN OUR NATURE

Developed by Identity Perth
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1.0 Tourism Advertising BRAND APPLICATIONS
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CONTENT A i _ & M I D D L E

When sponsoring content
across social media platforms,
the Shire adopts the same
style and messaging as print
advertising.

Pictured here are examples of
how sponsored Reels or Stories
on Facebook and Instagram will
look. Awe-inspiring photography
and poetic headlines
accompanied by the location
and Muchison idenitifiers.
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1.0

VISITOR
CUIDES

© 2025 MURCHISON.WA.GOV.AU Murchison Shire Brand Guidelines

VISUAL IDENTITY
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1.0

© 2025 MURCHISON.WA.GOV.AU

TOURISM GUIDEBOOK VISUAL

Murchiso Guidelines

Developed by Identity Perth
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1.0

MURCHISON TOURISM
BROCHURES & GUIDES

To promote attractions,
disovery trails, wildflower walks,
astro tourism and all the shire
has to enjoy, a series of DL
folded 6-panel brochures are to
be designed.

As featured on this cover
visuals, each brochure will be
colour coded, identified with

an icon, and feature beautiful
imagery of the tourism offering.

© 2025 MURCHISON.WA.GOV.AU

Tourism Brochures BRAND APPLICATIONS

Murchison Murchison

Wildflower Blossoms Guide Dark Skies & Astro Guide

MURCHISON SELF DRIVE
RANCELANDS ASTRO TOURS
BOTANIC WALK AND SITES

CONNECT WITH US
(08) 9963 7999

PO Box 61, MULLEWA WA 6630
admin@murchison.wa.gov.au

Find us on socials & amurchisonwa
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IT'S IN OUR NATURE

Sponsored by Department of Environment and Conservation
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Sponsored by Department of Environment and Conservation
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TRAVEL PLANNER
GUIDEBOOK

Travel Planners are designed
documents. The brand integrity
is considered for the entire
publication - colourways,

iconography, typography, fonts,

tone of voice and grid layouts.
All external documents must
be professionally designed

to ensure consistency across
communications.

This grid approach will give you
the tools to create multiple
external documents.

For example:
— Annual Reports

— Government or
Stakeholder Reports

— Newsletters + more

Always use the brand guide

to influence your designs but
mix and match the styles
within that are relevant to your
content.

© 2025 MURCHISON.WA.GOV.AU

Publications

GASGOYNE-MURCHISON

THE MIDDLE
OF EVERTHING

el planer

r
& a 4 +
murchisonshite

YALGOO AND PAYNES FIND. MURCHISON SETTLEMENT .. MOUNT MAGNET () SANDSTONE
CUE ) MEEKATHARRA () GASCOYNE JUNCTION ) WILUNA

Murchison Shire Brand Guidelines

See wildflowers

Tuty T Sefflember

669KM NORTH OF PERTH

Population 153

Mobile reception and Wifi

No mobile reception available.
Free Wi-Fi available at the
Murchison Oasis Roadhouse.

Visitor Centre

No visitor centre. Brochures
available in the Murchison QOasis
Roadhouse.

Public Toilets and Dump Point

Public tolilets are available
outside the Murchison Oasis
Roadhouse.

Dump point available outside

the Murchison Oasis Roadhouse.

Supermarket

No supermarket available. Basic
supplies at the Murchison Oasis
Roadhouse.

Nursing Post

No nursing post available.
Mechanic

No Mechanic available.

24 Hour Fuel

Murchison Oasis Roadhouse.
Museum

Office Road - Behind Shire
Offices.

Bowling Green and Tennis Court

Main Street - Between
Roadhouse and Shire Office.

Places to Eat

Murchison Oasis Roadhouse.

BRAND APPLICATIONS

CHARACTER FILLED TOWN

MURCHISON
SETTLEMENT

MURCHISON SETTLEMENT

Be at one with nature on the
upgraded rangeland botanical
walk or view the many artefacts
of pastoral and indigenous life

at the Murchison Museum. Go
bird watching, enjoy the sunsets,
gaze at the amazing night sky or
just boost the population for a
day.

MURCHISON OASIS ROADHOUSE
& CARAVAN PARK

Located at the Murchison
Settlement the roadhouse,
which incorporates motel style
accommodation and a first class
caravan park, providing visitor
needs with tourist information,
shady trees, grass and modern
facilities. Shop, great food and
24 hour Eftpos fuel available.

ERRABIDDY BLUFF AND
OUTCAMP

Located 15 kilometres west
of the Settlement, Erabiddy
Bluff’s large rock formations
make asignificant mark on
the landscape. Ideal for a day
trip and a picnic or BBQ. The
magnificent sunsets seen
from the bluff are a prelude
to a display of stars you never
thought existed.

OLD STOCK WELL

55 kilometres south of
Murchison Settlement on the
Carnarvon-Mullewa Road, this
recently restored well was once
used by drovers moving stock. A
picnic area with barbeque is now
available for visitors making it a
great place to stop off and take
in the vast history of the area.

Developed by Identity Perth

BALLINYOO BRIDGE

Further south, the oldest
concrete bridge in Western
Australia has been replaced with
a new bridge, but a span of the
original Ballinyoo Bridge has
been preserved as an historic
marker of its former glory.

WILDLIFE AND WILDFLOWERS

Kangaroos, emus, majestic
eagles, red-tail black cockatoos
and many amazing reptile
species. Seasonal rain can bring
fields of everlastings and other
rangeland natives.

STATION STAYS

Experience true station life,
discover indigenous rock art or
soak in the outback atmosphere
at the various station stays
throughout the region.

PO39
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TOURISM
ADVERTISINCG
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VISUAL IDENTITY
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To give you space to breathe,
time to think, and a reason to '
keep coming back. AR

Start planning your trip at EJ |

B-se Mmurchison
- shire

MURCHISON SETTLEMENT
66Tk NortH oF Peary 6 O (]

tdoesn’t get any more outback than
the Shire of Murchison. The ‘Ancient
Lands Under Brilliant Skies’ are home
to sprawling pastoral stations, abundant
wildlife and seasonal wildflower displays,
yet very few people. The Shire covers an
ared of 49,500km? with a population of
just 102,

At the centre of Murchison Shire is
the radio quiet zone allowing travellers
no option but to disconnect from the
digital world and enjoy the good quality
open roads that are at the core of the
shires operation. Murchison is the only
Shire in Australia without a town, however
Murehison Settlement is a vibrant hub.
Home to around 20 people and everything
a traveller needs, especially those who
prefer to venture off the beaten track.

PLACES TO VISIT

Murchison Settlement

Be at one with nature on the rangeland
botanical walk or view the many
artefacts of pastoral and Indigenous
Australian life at the Murchison Museum.
Ge bird watching, enjoy the sunsets,
gaze at the amazing night sky or listen to
stories from local residents.

OasisRoadhouse and Caravan P
If you are looking for a feed and a
place to rest your head the Oasis has

you covered. In its luscious green
surrounds there are powered and
unpowered caravan and camping
sites with a selection of motel rooms.
During your stay you can enjoy

great food, cool off in the pool, play
tennis, give lawn bowls a go or simply
explore the Settlement.

Fifteen kilometres west of Murchison
Settlement, Errabiddy Bluff's large

rock formations make a mark on the
landscape— it's an ideal setting for @
day trip and a picnic or barbeque. The
magnificent sunsets seen from the bluff
or lookout opposite are a prelude to a
breath-taking display of stars.

On the Carnarvon-Mullewa Road,
discover the tranquil waters and
enjoy a picnic at Bilung Pool. While
you're there be sure to take in the
Wooramel River gorges, a spectacular
example of an inland river system,

Fifty-five kilometres south of
Murchison Settlement on the
Carnarvon-Mullewa Road, is
restored well that was once used by
drovers moving stock. A picnic area is
available for visitors making it a great
place to stop off and take in the vast
history of the area.

AusSTRALRSGolDeNowTBACK. Cof | The Gascoyne Murchison |

Murchison Camp Oven Muster -
Aug -3 2025

Errabiddy Bluff [ Bilung Pool f
QOdsis :QGGUHGUSE}! Wooleen Lake
Murchison Museum

Mulla Mulla [ Bladder Dock [ Native
Hops [ Flannel Bush [ Cotton Bush [
Various Eremophilc

i

Murchison Odsis

Roadhouse

32001 Carnarvon-Mullewa

Road Murchison

T: (08) 9961 3875

E: oasis@murchison.wa.gov.au

W: murchison.wa.gov.au

Check the Murchison Shire website
for events.

Further south, the oldest concrete
bridge in Western Australia has been
replaced with a new bridge, but a span
of the original Ballinyoo Bridge has been
preserved as a historic marker of its
former glory.

Kangaroos, emus, majestic eagles,
red-tail black cockatoos and many
amazing reptile species. Seasonal rain
can bring fields of everlastings and other

rangeland natives.

Experience true station life, discover |
Indigenous Australian rock art or sodk In
the outback atmosphere at the various
station stays throughout the region,

63

To leave the lights behind — and
see the stars, the stories, and
yourself more clearly.

Start planning your trip at

u murchison
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TOURISM CAMPAIGNS

The Shire’s tourism print
campaigns are visually striking
and thoughtfully composed,
designed to evoke curiosity.

Each advert features stunning
photography of the region

— vast landscapes, quiet
moments, and people
interacting with the scene

— capturing the essence of
exploration without rush.

The overall style is immersive
yet minimal, allowing the
natural beauty of the Shire
to take centre stage and
speak for itself.

Example sizing - full page bleed
advert within Australia’s Golden
Outback guide publication.

© 2025 MURCHISON.WA.GOV.AU

Tourism Advertising
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To give you space to breathe,
time to think, and a reason to
keep coming back.

Start planning your trip at

— murchison
e shire

Murchison Shire Brand Guidelines

To show you that the middle of
nowhere is really the centre of
something extraordinary.

Start planning your trip at

—= murchison
«¥m shire

BRAND APPLICATIONS

,’,- ad

To leave the lights behind — and
see the stars, the stories, and
yourself more clearly.

Start planning your trip at

o V- murchison

shire

Developed by Identity Perth
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OUR APPAREL
& MERCH
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OUR
SICNACGCE
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the Murchison
Settlement

POPULATION: 153

AEFL A PR
ki .:;I.Isll .l. |
i I-.':.;"'['I' .

- Visitor centre
= MUSEUH’I P s U T T e - L o T B e 0 AT T R A SR ty :

- Mechanic e e R
- Nursing Post ant J#‘“aﬁ i ’-’;';_‘%?*-;_ g

- 24 hr fuel ST s e o
e - Supermarket AN st

- n n
1 ,..1. ..I l:.lll.

N,

'-.I

8
| | | ...
L L
=L

Ty
f= =

|

&

R
.-I.I | B W
]

[}
1

© 2025 MURCHISON.WA.GOV.AU Murchison Shire Brand Guidelines S it baveloped by Identity Perth PO49

b - =

n " ™ " g r' o " w
m . ’ n L] B L] - ...I.. » 3 'm ‘ -




r11t'llity_,Perth

.'f',f.




—
M-

murchisonshire
IT'S IN OUR NATURE

This document and brand was created by Identity Perth for The Murchison Shire.
All rights are reserved and intellectual property and content belong to The Murchison Shire.



